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Company Profile 

Leading Retailer and Distributor 

of mobile communication devices, IOT, lifestyle gadgets, accessories, content and value added services 

Market Leader 

with approximately 35%* market share in Indonesia 

Regionwide Coverage  

with more than 1,100 retail stores, 83 distribution centers and around 61,000 third party outlets as channels 

Various Indices of IDX 

Included in such as LQ-45, Jakarta Islamic Index, IDX30, IDXValue30, IDXGrowth30 and MSCI Small Cap Index 

Shareholding Structure 

*internal estimate 
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Regionwide Omnichannel Network 

Leading Retailer and Distributor 
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Map of operations (as of 31 December 2019) 
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Flagship retail ,multi-brand  dan joint business 

Distribution centers 

Legend 

Retail in Malaysia  

Distribution centers in Malaysia 

Retail in Singapore 

 83 distribution centers  1,134 retail outlets  +/- 61,000+ 3rd party billed outlets 
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Holistic Value Proposition to Customers 

Carriers 

IT / Protection 

Content 

SMARTPHONE 

As CENTER 

Of Our Lives 

IOT / Lifestyle Financing 
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Highlights 
of  

Activities 



Aggressive Market Share Expansion 
270+ store opening in 2019 to penetrate market 
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Aggressive Market Share Expansion 
Next Generation Retail Store Concept – Erafone Megastore 3.0 

MS 3.0 Mall Kelapa Gading 

MS 3.0 Bali 

MS 3.0 Kemang 
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Handset as Core Product Value 

Product Portfolio Optimization 

Apple Huawei Oppo 

Samsung Vivo Xiaomi 

Realme 
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Samsung S20 Series @ Central Park & Mall Kelapa Gading, Jakarta 

Recent Product Launch  
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Grow Value Added, IoT, and Lifestyle Products 

Product in Digital – Technology Lifestyle 

DJI Garmin 

JUUL Philips Hue WPS Office 

Google Nest GoPro 
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Exclusive Google Nest Mini @ Central Park Jakarta 

Recent Product Launch  
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Brand Awareness Campaigns 

iBoxing Weeks, Samsung Galaxy Land, BCA Expoversary, CIMB Niaga Xtra Xpo, 

Gadget Invasion Week, Indocomtech, Pekan Raya Jakarta and others 

EVENTS 
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Recent Event 
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Smart Retail Implementation in UR & Garmin Store 

Expanding to store in Kemang, PIM, MKG and MTA 
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Online Penetration Through E-Commerce 
Integrated Service of Store via Eraspace.com 
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Several Recognition in 2019 
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Digital Solution During Pandemic 
Mobile Selling and EraXpress, a new way of shopping for better experience 
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• E-catalog for product and 

promo information with WA 

number attached 

 

• Product order through WA 

application or Online to 

Offline (O2O) via 

eraspace.com for Home 

Delivery Service 

New Way of Shopping 



Financial 
Highlight 



Performance in 2019 

Income Statement 

(in IDR billion) 
FY 19 FY 18 Growth 

Sales 32,945 34,744 -5.2% 

Cost of Goods Sold 30,096 31,575 -4.7% 

Gross Profit 2,849 3,169 -10.1% 

Gross Margin 8.6% 9.1%          

Operating Expenses 2,336 1,852 26.2% 

Income From Operations 777 1,527 -49.1% 

Net Income 295 850 -65.3% 

Net Margin 0.9 % 2.4%          
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Leading Retailer and Distributor 

Description FY 19 FY 18 

Net Debt (IDR billion) 2,134 4,015 

Net Debt/Equity (x) 0.4 0.8 

Inventory (IDR billion) 3,693 6,795 

Average Inventory days 63 58 

Average Trade Receivable days 13 15 

Average Trade Payable days 25 31 

Performance in 2019 
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Leading Retailer and Distributor 

Sales Volume (mobile handsets)  

 Average Selling Price (mobile handsets) 

(IDR) 

(unit) 

Performance in 2019 
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1,678,715 
1,414,222 1,575,607 

1,376,381 
1,290,187 

 12,576,000   12,508,000  
 16,612,000   13,003,000  

2016 2017 2018 2019

1,678,715 
1,414,222 1,575,607 

1,376,381 
1,290,187 

 1,376,381  
 1,575,607   1,783,063  

 1,973,423  

2016 2017 2018 2019

10.7% 

-21.7% 



Thank you 


