





Company Profile

Leading Retailer and Distributor

of mobile communication devices, IOT, lifestyle gadgets, accessories, content and value added services

Market Leader

with approximately 35%%* market share in Indonesia

Regionwide Coverage

with more than 1,100 retail stores, 83 distribution centers and around 61,000 third party outlets as channels

Various Indices of IDX

Included in such as LQ-45, Jakarta Islamic Index, IDX30, IDXValue30, IDXGrowth30 and MSCI Small Cap Index

Shareholding Structure

::::::

54.51% .
6 45.49%
erajaya

*internal estimate




Regionwide Omnichannel Network
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Map of operations (as of 31 December 2019)
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. Flagship retail ,multi-brand dan joint business
‘ Distribution centers

A Retail in Malaysia

<> Distribution centers in Malaysia~

Retail in Singapore

* 1,134 retail outlets * 83 distribution centers

2000}

West Java

Central Java

Tenggara
r

1000
East Java @ :

Bali

O &

Yogyakarta

P
o

South Sulawesi

East Nusa Tenggara

o«

Population density(person per km?)

Bl <0 I 200-599
10-49 600-1,299
50-99 [l >1.299
I 100-199
North
Maluku




Holistic Value Proposition to Customers

IOT / Lifestyle
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Highlights
of

Activities




Aggressive Market Share Expansion

270+ store opening in 2019 to penetrate market




Aggressive Market Share Expansion

Next Generation Retail Store Concept — Erafone Megastore 3.0

MS 3.0 Bali




Product Portfolio Optimization

Handset as Core Product Value
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Product in Digital — Technology Lifestyle

Grow Value Added, IoT, and Lifestyle Products

GoPro

DJI Garmin

Erajaya and WPS Office
strategic Partnership in Indonesia
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Philips Hue WPS Office




Brand Awareness Campaigns
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EVENTS iBoxing Weeks, Samsung Galaxy Land, BCA Expoversary, CIMB Niaga Xtra Xpo,
Gadget Invasion Week, Indocomtech, Pekan Raya Jakarta and others




Online Penetration Through E-Commerce

Integrated Service of Store via Eraspace.com
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CASHBACK UP TO *"7.5 JUTA

A ADDITIONAL CASHBACK UP TO *750.000 ~—

BONUS 4X FLASKH SPECIAL GRATIS KFIM CICILAN O%
ERACLUB POINTS SALE BUNDLUING SELURUM INDONESIA HINGGA 12 BULAN

| Tukarkan 10.000 Points Eraclub Anda dengan voucher senilal Rp 100.000

- PERIDOE MINGGA '8 APRIL 2020

BELI SEKARANG »
- ’

it

Soviiiy (BCA WBN| [[wanx wnt FIemnvacs ati * dgtuy  manden

L R e R e il T o

12



Several Recognition in 2019

“Most Outstanding Company in Indonesia “Excellence in Learning & Development; Business “Best Partner for Electronics & Cellular”
Small Caps Sector 2019” Transformation; and HR Innovation” LMI Awards 2019
The Asia Money Award Human Resources Excellence Awards 2019 Lippo Malls 3 Dekade

——

“HR Excellence Award 2019 Rating A

in Cat L ing & Devel t Strategy - HR Technology: “Erajaya Ranked No. 78 in the Indonesia’s Most “The 1**Rank Retail & Services Companies”; and
in Lategory: earmngd R evg opmer; ra e§y ! echnology; Valuable Brands with a Brand Value of USS 68 “The 2" Rank Best of the Best Companies”
and Recruitment Strategy Million and A Rating” Indonesia Best Companies in Creating Leaders from Within 2019

LM FEB UI, SWA & Bank Mandiri Brand Finance PLC, SWA, & WIR Global 2019 SWA & NBO Group




Financial




Summary of Financial

Revenue Gross Profit and GPM
(IDR in millions) (IDR in millions)

8.7% 8.9% 9.1% 8.6%

7V —— —— —¢

3,169,482

34,744,177 32,944,903 2,849,023

24,229,915
20,007,598 Jl 20,547,128 o2 2,158,907
1,505,598 1,792,309

FY 2015 FY 2016 FY 2017 FY 2018 FY 2019 FY 2015 FY 2016 FY 2017 FY 2018 FY 2019
EBITDA®M and EBITDA margins Net Income and net income margins
(IDR in millions) (IDR in millions)
0,
1.1% 1.3% 1.4% % 0.9%
L= —

1,864,378 850,090

1,235,345

614,955 707,967 810,550 263,755 339,458 295,066

226,023

FY 2015 FY 2016 FY 2017 FY 2018 FY 2019 FY 2015 FY 2016 FY 2017 FY 2018 FY 2019

Note:
(1) EBITDA defined as income before income tax, finance cost and depreciation and amortization of pre-paid rent.




Summary of Financial

Total Assets Cash and Cash Equivalents
(IDR in millions) (IDR in millions)

12,682,903 614,644
8.873.875 9,747,704 saesd
7,800,300 7,424,604 e 366,396
272,102
126,820
Dec-15 Dec-16 Dec-17 Dec-18 Dec-19 Dec-15 Dec-16 Dec-17 Dec-18 Dec-19
Net Debts ROCE @™

(IDR in millions) (%)

M Net debt / Equity

4,015,196

2,133,825
1,473,267 1,387,565

Dec-15 Dec-16 Dec-17 Dec-18 Dec-19 2015 2016 2017 2018 2019

Note: (1) ROCE (Return on capital employed) is defined as income from operations from the preceding n months period divided by the sum of average debt and average equity. Average debt is defined as the average of the sum of
short term bank loans, long term debt (including current maturities) at the beginning and end of the respective period. Average equity is defined as the average of total equity at the beginning and end of the respective period.




Summary of Financial

Net Working Capital (1) Average inventory turnover days @
(IDR in millions) (Days)

2,313,100 2,328,995

1,635,898 a4 46 46
1,066,228 1,233,005
2015 2016 2017 2018 2019
2015 2016 2017 2018 2019
Average trade receivable days Average trade payable days ¥
(IDR in millions) (Days)

2015 2016 2017 2018 2019 2015 2016 2017 2018 2019

Note: (1) Net working capital defined as current assets less current liabilities at the end of respective period.

(2) Calculated by dividing n days by the ratio of cost of goods sold for the period to average inventories (based on average of inventories balances, net of allowance of obsolescence and decline in value, at the beginning and end of the respective period).
(3) Calculated by dividing n days by the ratio of net sales for the period to average accounts receivable trade (based on average of accounts receivable trade balances, net of allowance for impairment, at the beginning and end of the respective period).
(4)

Calculated by dividing n days by the ratio of cost of goods sold for the period to average accounts payable trade (based on average of accounts payable trade balances at the beginning and end of the respective period).




Summary of Financial

Average Selling Price (mobile handsets)

(IDR) 10.7%

] y 3 ! ]
y 6,381 15 5160

2016 2017 2018 2019

Sales Volume (mobile handsets)
(unit)

12,576,000 12,508,000 16,612,000 13,003,000

2016 2017 2018 2019







